
HOW A TOP FROZEN FOOD COMPANY, TAPPED 
INTO NON-CONSUMING DEMOGRAPHICS WITH 

THEIR NEW PRODUCT LINE IN US MARKET?
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MARKET RESEARCH
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CLIENT OVERVIEW & KEY CHALLENGES
In  the current  dynamic  consumer  envi ronment ,  our  c l ient  acknowledged the
importance of  comprehending consumption patterns  in  f rozen foods and
snacks .
The c l ient  recognized d i f f icul t ies  in  assess ing the target  parameters  of
choice  to  know why speci f ic  demographics  absta in  f rom f rozen foods and
snacks  in  the United States .

PRIMARY OBJECTIVE FOR COLLABORATION WITH
RESEARCHWIRE
Partner ing with  Researchwire ,  the goal  of  the research was to  ident i fy  both
consumers  and non-consumers  for  f rozen food and snacks  products ,
p inpoint ing key factors  inf luencing the consumer  purchas ing decis ions  and
devis ing st rategies  to  penetrate  the market  in  non-consuming segment  of
populat ion .
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RESEARCH APPROACHES AND OUTCOMES
OBTAINED
1. IN-DEPTH DESK RESEARCH

Var ious  t rends for  Frozen Food and Snacks  consumption and buying
habits  among US populat ion .
Major  p layers  in  manufactur ing and sale  of  f rozen foods and snacks .
Major  Frozen i tems consumed by US populat ion .

2. RESEARCH VALIDATION
Our team developed and administered targeted quest ionnai res  to  a
diverse  sample ,  encompass ing both consumers  and non-consumers  of
f rozen foods and snacks .
Cross  val idat ion was done to  ver i fy  hypothes is  exerc ise  conducted in
secondary  research .
Qual i ty  ins ights  generated for  both sect ions  of  the populat ion .

Researchwire  conducted extens ive  desk  research to  analyze v ia  exist ing
market  s tudies ,  industry  reports ,  and demographic  data  re lated to  f rozen
foods and snacks  to  ident i fy :

3. DATA ANALYSIS AND RECOMMENDATIONS

Researchwire  recommended di f ferent  ways  which can help  the c l ient
in  ent ic ing the non-consuming sect ion to  consume f rozen food and
snacks .
Our  team also of fered “Better  for  You Al ternat ives”  ta i lored
ingredients  which can lead to  adopt ion of  heal th ier  f rozen food and
snacks  to  penetrate  in  non-consuming populat ion .

CLIENT’S OUTLOOK ON THE OBTAINED RESULTS
The outcomes and recommendat ions  f rom the deep-dive research
aided the c l ient  to  launch a  new product  l ine  featur ing “Better  for  You
Alternat ives”  incorporat ing heal th ier  ingredients  into  thei r  f rozen food
and snack of fer ings .
The c l ient  expanded thei r  customer  base ,  part icular ly  in  the non-
consumer  mass  segment ,  leading to  greater  market  t ract ion and
captur ing the at tent ion of  prev iously  untapped demographics .
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